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NICKELODEON INTERNATIONAL AND BIG TENT ENTERTAINMENT

Big Tent Entertainment has finalized a deal with Nickelodeon for the Japanese character
Domo. Nickelodeon’s international channels will be showing 26 two-minute episodes fea-
turing the brown and furry cave-dweller that burst onto the scene as the Japan Broadcasting
Corporation’s (NHK) mascot in 1998. The stop-motion shorts will be aired in Europe, Latin
America, Australia, and New Zealand in more than 17 different languages. The show will be
targeted to tween audiences worldwide.
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