
WHEN MIA GALISON was 10 
years old, she always played with 
a collection of small, plastic 
dolls that represented a range 
of people: Native Americans, 
African-Americans and Cau-
casians. It was part of her 
childhood—and then, out of 
nowhere, those types of toys 
just seemed to disappear from 
stores. Surprisingly, some 30-
plus years later, as Galison’s New 
York-based company Eeboo got 
its start, multicultural product 
was still pretty scarce, with 
retailers apparently seeing 
the category as too big a...

Exclusive: Spin Master Grows Up
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JUNE 2007  •  $10 THE BUSINESS OF PLAY

You Go, Girls!

Think
Positive

Mirroring 
The Real
World 

Have Toys,
Will Travel

AS FAMILIES MAKE their vacation plans this 
summer, toys are sure to be packed along with 
all the other essential gear. Travel-sized games, 
craft sets and other portable playthings are the 
perfect boredom busters for long car rides and 
delayed flights—and a surefire way to occupy 
kids of all ages. And aside from 
being parental life-
savers, quelling 
the dreaded 
“Are we there 
yet?” mantra, 
travel toys are 
a retailer’s 
opportunity 
for... 

Plus...

The Yo-Yo Trick
Growing sales through hands-on play   

Princess Power 
Top properties among young girls

Continued on page 18
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Brands that foster 
kids’ self-esteem

Building

Business

Character
with

A fi rst look at the children’s
licenses and pop culture

properties that will impact your 
business in ’08 and beyond 
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